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INTRODUCTION:

Television is a powerful medium through which information regarding different societal issues is disseminated.
The process of information transmission was divided in to dissemination, interpretation and evaluation.
Television is the most powerful of all the media of mass communication. It is in fact, a revolution in
communication process in a modern society. It has brought not only the whole world into the homes of the

viewers but has earned their confidence as regards its reliability. They have become vulnerable to its influence.
People are regularly exposed to it Mahajan, Kamlesh.

Television became a medium of communication with power impact on women. They are stimulated by the
imaginary world of television. Different changes were seen on TV-viewing habits of women''s in recent vears. It
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